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Change at the helm of Strategy and General
Secretariat

Wolfsburg, March 23, 2021 — Gernot Déllner, previously head of Product and Concept at
Porsche AG, will become head of Group Strategy, Group Strategy Product and of the General
Secretariat of Volkswagen AG effective May 1. In these functions, he will report directly to
Herbert Diess, Chief Executive Officer of the Volkswagen Group. Gernot Dollner replaces Jiirgen
Rittersberger, who — as reported earlier — will become member of the Board of Management of
Audi AG responsible for Finance and Legal Affairs in April. As head of Group Strategy Product,
Gernot Déllner will succeed Michael Jost, who is leaving the company at his own request to
devote time to his own projects.
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Herbert Diess said: “In recent years, Michael Jost has set important benchmarks for the strategic
alignment of the Group and the brands. These include the decarbonization and e-offensive of the
company, the clear positioning of the brands and the idea of a uniform electronics architecture. For
that, I would like to express the deepest gratitude on behalf of the Board of Management. | also want
to thank Jirgen Rittersberger again, a colleague whose strategic thinking and entrepreneurial approach
I hold in high regard. With the addition of Gernot Ddllner we are gaining a proven strategist who has
gained extensive experience at Porsche AG in the management of model series and in development
strategy and innovation management. With him, we will systematically continue along our chosen path
and further drive the transformation.”
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Gernot Dollner studied mechanical engineering, design engineering/vehicle technology in
Braunschweig and joined Volkswagen AG as a doctoral student in 1993. After completing his doctorate,
he initially worked as a systems analyst at Volkswagen AG in Wolfsburg from 1996 and moved to
Porsche AG, Weissach, as project manager for reengineering in 1998. From 2001 to 2010, he was head
of the Vehicle Concepts and Package department at Porsche AG. At the same time, he took over project
management for the Porsche 918 Spyder in 2009/2010. He then became the main department head of
Product Strategy at Porsche AG before taking over as head of the Panamera series from 2011 to 2018.
Most recently, he was head of Product and Concept at Porsche AG.

Michael Jost studied physics at the University of Applied Sciences in Hagen. In 1987, Jost started at
BMW in pre-development for electronics, system integration. In 1996, he became head of the BMW
trading group Jost. In 2005, he joined the management of Jost Consulting. At the Volkswagen Group, he
was initially chief product strategist and manager of SKODA from 2010. In 2015, he took over as head of
Strategy for the Volkswagen brand, and from 2018 he was also head of Group Strategy Product.

Jirgen Rittersberger studied business information systems at the University of Mannheim. After that,
he worked in controlling at Philipp Holzmann AG and DIBAG Industriebau AC. Rittersberger joined
Porsche in 2002, initially in the “Strategic Projects” department and later in investment management.
From 2010 onward, he was in charge of the General Secretariat and corporate development at

Porsche AC. He received general power of attorney in 2015 and became Head of the General Secretariat
and Group Strategy of Volkswagen AG in 2018. In April 2021, he will become a member of the Board of
Management of AUDI AG with responsibility for Finance and Legal Affairs.
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About the Volkswagen Group:

The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile
manufacturers and the largest carmaker in Europe. The Group comprises twelve brands from seven European
countries: Volkswagen Passenger Cars, Audi, SEAT, SKODA, Bentley, Bugatti, Lamborghini, Porsche, Ducati,
Volkswagen Commercial Vehicles, Scania and MAN. The passenger car portfolio ranges from small cars all the
way to luxury-class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles sector, the
products range from pick-ups to buses and heavy trucks. Every weekday, 662.600 employees around the globe
are involved in vehicle-related services or work in other areas of business. The Volkswagen Group sells its

vehicles in 153 countries.

In 2020, the total number of vehicles delivered to customers by the Group globally was 9.31 million (2019:
10.98 million). Group sales revenue in 2020 totaled EUR 222.9 billion (2019: EUR 252.6 billion). Earnings after
tax in 2020 ended amounted to EUR 8.8 billion (2019: EUR 14.0 billion).
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