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documenta fifteen opens: Volkswagen supports
sustainability goals as lead partner

e Volkswagen AG in its fifth partnership with the international art exhibition in Kassel
where the second largest plant in Germany is situated
e Quicker travelling to art thanks to WeShare’s zero emission mobility solutions and 50

recycled bicycles

e 42 new charging points including seven rapid charging stations for Kassel

e Volkswagen contributes e-Golf engine to facilitate “citizenship” art project by Berlin-
based ZK/U, Volkswagen trainees help with installation of ship propulsion system

e Volkswagen enables documenta to provide young students with 14,000 Art4All tickets

e Sound art performance with Olaf Pyras and Volkswagen-Soundorchestra

Wolfsburg/Kassel, June 15, 2022 — As a lead partner of documenta fifteen, Volkswagen helps to

realize different programs for visitors and education purposes reinforcing sustainability, the

key goal of “ruangrupa,” an Indonesian artist collective responsible for curating the major

exhibition. Between June 18, and September 25, 2022, documenta presents a wide range of

artworks from the most influential artists of our time at 32 different exhibition venues in the

city of Kassel.

documenta fifteen, one of the most important exhibitions of
contemporary art in Kassel, starts on June 18th. Volkswagen is on

site with a wide range of mobility options including its own
WeShare fleet. 2

Extending the services for documenta visitors,
Volkswagen provides mobility solutions including
the launch of a WeShare car fleet available
throughout the 100 exhibition days. At a
convenient click in an app, 35 Volkswagen ID.3% can
be rented and left at any public parking spot within
the operating area. More information can be found
at https://www.we-share.io/. The EV charging

network in Kassel will be expanded with 42 mobile
and permanent charging stations, each powered by
green energy from Stadtische Werke AG, Kassel. To
reach the exhibitions venues, visitors can also use

the free bicycle rental service at the Volkswagen Mobility stand in the heart of Kassel which is equipped

with 50 recycled bicycles.


https://www.we-share.io/
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In collaboration with Fraunhofer Institute, Volkswagen supports “citizenship,” a project by “Zentrum fir
Kunst und Urbanistik Berlin” (ZK/U). The artist group converted a former roof framing into a ship which
then received a sustainable propulsion system based on the electric engine of a VW Golf Ill Citystromer.
Trainees from the Volkswagen plant in Kassel helped during installation and activation of the system.
Having departed in Berlin on June 2, the ship is currently on a 60-day journey via Wolfsburg to Kassel,
where it is expected to arrive on July 22. Along the route, the ship stops at different locations to set the
stage for cultural encounters with local artists. After its arrival in Kassel, citizenship is going to provide a

platform for meetings between visitors and artists.

An invitation for the young generation to engage with modern art is made possible through 14,000
Art4All tickets for this year’s art exhibition, that documenta could distribute for the first time with the
help of Volkswagen among young students throughout Hessen. It represents a next step in broadening
the Art4All program after it had been successfully rolled out at Neue Nationalgalerie and Hamburger
Bahnhof in Berlin as well as at Kunstmuseum Wolfsburg. Partnerships are the key element of giving

access to culture and the arts for as many people as possible.

As part of the public program at documenta fifteen, guests can attend free sound art workshops with
Olaf Pyras, musician and lecturer at Kassel University, and musician Detlef Landeck, both providing
insights on how musical art can be performed with the sound of car parts. At some performances
attendees can also learn more about factory sounds and experience the vintage Volkswagen “Sound
bus.” More information can be found at: www.soundorchestra.de.

Benita von Maltzahn, Head of Cultural Engagement at Volkswagen: “Together with the documenta
fifteen team, we open the doors to culture and the arts for as many people as possible. And our
sustainable mobility solutions provide visitors with fast and emission-free travel opportunities to the
exhibition venues. We would like to wish all guests an interesting exchange with art at documenta
fifteen.”

Dr. Sabine Schormann, CEO documenta and Museum Fridericianum gGmbH, underlines: “Volkswagen
is a trusted partner with regard to our efforts in promoting the arts and cultural education as well as
our mobility concepts. As documenta fifteen focuses on participation, we especially appreciate the

opportunity to involve young students.”
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Upholding the tradition of the world’s most influential exhibition in Kassel, documenta fifteen offers a
multi-facetted program developed by the Indonesian artist collective ruangrupa. Covering 32 venues in
and around the city of Kassel, it includes not only exhibitions but also workshops, performances, sound
sessions, talks, readings and film presentations, which are all centered around the lumbung concept.
Lumbung is a social and cultural practice known and common in the lives of the curators, and based on
values like collectivity, resource conservation, humor, generosity, and equality. The partnership with
documenta extends Volkswagen’s international engagement for culture and the arts, strengthening
artists, institutions and projects around company sites and beyond. The activities are being carried out
with the commitment to enable a wide audience to engage with creative work and ideas, creating
opportunities to develop new perspectives for innovations and discourses.

D1D.3 - combined power consumption in kWh/100 km (NEDC): 13.7-12.9, CO, emissions in g/km: O;
efficiency class: A+++

2 |D.4 - Combined energy consumption in kWh/100 km (NEFZ): 14.8; combined CO, emissions in g/km:
0; efficiency rating: A+++
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About the Volkswagen Group:

The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile
manufacturers and the largest carmaker in Europe. Ten brands from seven European countries belong to the
Group: Volkswagen Passenger Cars, Audi, SEAT, Cupra, SKODA, Bentley, Lamborghini, Porsche, Ducati and
Volkswagen Commercial Vehicles. The passenger car portfolio ranges from small cars all the way to luxury-
class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles sector, the products
range from pick-ups to buses and heavy trucks. Every weekday, 672,800 employees around the globe are
involved in vehicle-related services or work in other areas of business. The Volkswagen Group sells its vehicles

in 153 countries.

In 2021, the total number of vehicles delivered to customers by the Group globally was 8.9 million (2020: 9.3
million). Group sales revenue in 2021 totaled EUR 250.2 billion (2020: EUR 222.9 billion). Earnings after tax in
2021 amounted to EUR 15.4 billion (2020: EUR 8.8 billion).
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