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Joint development of Dromling - Volkswagen Group
signs Letter of Intent with Lower Saxony and Saxony-
Anhalt

e Dromling nature reserve east of Wolfsburg to become a UNESCO biosphere reserve

e Volkswagen Group supports development of Dromling as model region for sustainable
development

e Activities follow the "goTOzero" environmental mission statement of the Volkswagen
Group

Wolfsburg, 18 November 2019 - The joint working group Dromling of Lower Saxony and Saxony-

Anhalt, which represents local authorities, associations and regional stakeholder groups, met to-
day in the Autostadt. In this context, Volkswagen signed a letter of intent with representatives of
the federal states to further develop the Dromling into a UNESCO biosphere reserve.

- The signatures were delivered by Klaus Rheda, State
2D @ i Secretary in the Ministry for the Environment, Agri-
@ culture and Energy of Saxony-Anhalt, Frank Doods,

State Secretary in the Ministry for the Environment,
Energy, Construction and Climate Protection of Lower
Saxony, Gerd Walker, Head of Volkswagen Group Pro-
duction, and Christiane Eckert, Head of Strategy and
Environment in Volkswagen Group Production. The
V.L.tr. Gerd Walker, Christiane Eckert, signatories aim to draft, specify and implement the
Frank Doods, Klaus Rheda possibilities for cooperation in a working group.

In his statement, Walker referred to the Volkswagen Group's new "goTOzero" environmental mis-
sion statement and said: "We want to play our part in keeping the Dromling intact as a natural
habitat and thus creating a positive benefit for society. We are now starting right outside the
gates of our headquarters and our largest location in Wolfsburg with more than 60,000 employ-
ees.

He also stressed that the Volkswagen Group wanted to play an active role in the development of
the Dromling as a model region for sustainable development. Walker described various ways in
which Volkswagen could become involved. For example, further training measures on the natural
environment are conceivable, as is the involvement and marketing of a regional brand for food or
voluntary support measures for Volkswagen employees. In cooperation with the Autostadt, offers
in the fields of education and tourism as well as cooperation in the field of nature conservation
are also to be developed.
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The state secretaries of the ministries in Saxony-Anhalt and Lower Saxony pointed out the im-
portance of the Dromling as a unique natural area and the initial impact of UNESCO's '"Men and
Biosphere' approach on sustainable regional development. Both regard the fact that Volkswagen,
as a global player, is taking the initiative to get involved in the process as an opportunity for the
region.

The Dromling is a fen landscape that begins about ten kilometres east of Wolfsburg and extends
from 60 square kilometres in Lower Saxony to 280 square kilometres in Saxony-Anhalt. Here,
there are extensive nature and landscape conservation areas in which a species-rich flora and
fauna is at home. These include numerous endangered plant and animal species whose special
protection is necessary to safeguard biodiversity.
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About the Volkswagen Group:

The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile
manufacturers and the largest carmaker in Europe. The Group comprises twelve brands from seven Europan
countries: Volkswagen Passenger Cars, Audi, SEAT, SKODA, Bentley, Bugatti, Lamborghini, Porsche, Ducati,
Volkswagen Commercial Vehicles, Scania and MAN. The passenger car portfolio ranges from small cars all the
way to luxury-class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles sector, the
products include ranges from pick-ups, buses and heavy trucks. Every weekday, 664,496 employees around
the globe produce on average 44,567 vehicles, are involved in vehicle-related services or work in other areasof

business. The Volkswagen Group sells its vehicles in 153 countries.

In 2018, the total number of vehicles supplied to customers by the Group globally was 10,8 million (2017:
10,7 million). The passenger car global market share was 12.3 per cent. In Western Europe 22.0 per cent of all
new passenger cars come from the Volkswagen Group. Group sales revenue in 2018 totalled €235.8 billion

(2017: €231 billion). Earnings after tax in 2017 amounted to €17.1 billion (2017: €11.6 billion).
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