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Start of goTOzero weeks — Volkswagen Group invites
employees around the world to environmental events

e “goTOzero weeks” in the brands, regions and departments of the Volkswagen Group
through November

e Events, expert talks and digital workshops about environmental topics for employees
around the world

e Oliver Blume, member of the Managing Board of Volkswagen AG, said: “Our ‘goTOzero
weeks’ will highlight the multifaceted features of environmental protection to our
employees and foster networking in our global production operation.”

Wolfsburg, July, 12, 2021 — Decarbonization, energy, environmental compliance, biodiversity,
water, waste and the circular economy - these are the topics of the Volkswagen Group
“goTOzero weeks,” a new series of environmental events that is starting today and will be held
through November in the company’s brands, regions and departments. The Group-wide
campaign is designed to share information and promote cross-brand networking among the
Volkswagen Group employees. The program will include events, talks by experts and many
digital workshops and information programs provided by the brands Volkswagen, Audi, SEAT,
SKODA, Bentley, Porsche, Volkswagen Commercial Vehicles, Volkswagen Group Components,
the China region and various departments. The company’s production facilities will be a
driving force behind the Volkswagen Group’s transformation into a carbon neutral company.
Their use of renewable power will be a critically important element in the company’s entire
decarbonization strategy.

The Volkswagen Group has firmly committed itself
to the Paris Climate Agreement and intends to
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renewable energies, as compared to the current level of 95 percent. The company’s locations in Brussels,
Dresden, Crewe, Zwickau, Gy6r, Sant’Agata Bolognese, Molsheim and Zuffenhausen are already carbon
neutral. The “goTOzero weeks” are being held for the first time as a way of demonstrating the wide
range of environmental protection measures that have been introduced and of developing a joint
understanding among employees across brands and countries.

Oliver Blume, the member of the Managing Board of Volkswagen AG who oversees environmental
protection at the company, said: “We as a company have set some ambitious environmental protection
goals. These goals apply to our products, services and processes as well as to our plants and business
locations. Our ‘goTOzero weeks’ will highlight the multifaceted features of environmental protection to
our employees and foster networking in our global production operation. And they will do so in terms

of both our environment and our collective responsibility.”

Gerd Walker, the Head of Group Production, added: “With the help of our activities in the programs
‘Zero Impact Factory’ and ‘Zero Impact Logistics,” we are continuously reducing our use of resources and
production of waste, closing loops and putting technologies of the future into place. This work will help
us achieve our goal: to reduce the environmental impact of the Volkswagen Group by 45 percent
compared with the reference year of 2010 by 2025. This means that we will have to use or produce
nearly 50 percent less energy, CO», water, solvents and waste per vehicle. We have already made some
significant progress — by the end of 2020, we had already reduced the environmental impact of
production by 33 percent.”

Christiane Eckert, the Head of Group Production Strategy and Environment, said: “The ‘goTOzero weeks’
are another aspect of our efforts to generate fresh momentum for our Group-wide environmental
activities. As part of this work, we must network, combine our forces, learn from one another and
collectively make our contribution to the Group’s future.”

The brands, regions and departments view themselves as a global community of shared responsibility.
The “goTOzero weeks” will create incentives to increasingly network and learn from one another. A page
in the Volkswagen intranet will serve as an information hub for employees.

Here are a few highlights from the program for the goTOzero weeks:
Group environmental talk with the Volkswagen Group Board of Management and employees.
An expert talk on decarbonization by the Bentley brand.

An online panel discussion about circular economy by the SKODA brand.
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A strategy dialogue with the Board of Management member responsible for production and logistics of
the Volkswagen Commercial Vehicles brand, Dr. Josef Baumert.

A corporate volunteering event to collect litter organized by the Volkswagen brand at the Wolfsburg
location with members of plant management and employees.

An event by the Audi Environmental Foundation Teams of runners will receive an athletic introduction
to environmental protection at Audi locations along with interactive talks, environmental movies and
special meals in the Audi company cafeteria.

Digital sustainability festival with Escape-Game of the Porsche brand

Representatives of the China region will explore their environmental activities during a video
conference

An environmental quiz by Volkswagen Group Components.

Group Logistics will give a talk on e-mobility and alternative drive systems for commercial vehicles as
well as organize a live chat with the brands’ experts on zero impact logistics.
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About the Volkswagen Group:

The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile
manufacturers and the largest carmaker in Europe. The Group comprises twelve brands from seven European
countries: Volkswagen Passenger Cars, Audi, SEAT, SKODA, Bentley, Bugatti, Lamborghini, Porsche, Ducati,
Volkswagen Commercial Vehicles, Scania and MAN. The passenger car portfolio ranges from small cars all the
way to luxury-class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles sector, the
products range from pick-ups to buses and heavy trucks. Every weekday, 662.600 employees around the globe
are involved in vehicle-related services or work in other areas of business. The Volkswagen Group sells its

vehicles in 153 countries.

In 2020, the total number of vehicles delivered to customers by the Group globally was 9.31 million (2019:
10.98 million). Group sales revenue in 2020 totaled EUR 222.9 billion (2019: EUR 252.6 billion). Earnings after
tax in 2020 ended amounted to EUR 8.8 billion (2019: EUR 14.0 billion).
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