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Media information 

Volkswagen and diconium further expand 
their corporation 
 
• Shareholders agree that the Volkswagen stake in diconium should be boosted from 49 to 100 

percent 
• diconium contributes further key know-how to the Volkswagen Group’s Car.Software 

organization and strengthens Volkswagen’s capabilities in the field of digital sales solutions 
 

 

Wolfsburg/Stuttgart, January 10, 2020. The Volkswagen Group and the founding share-
holders of diconium have agreed on the acquisition by Volkswagen of the remaining 
shares in diconium. By acquiring all of the shares in the company, Volkswagen is 
strengthening its capabilities in the field of digital sales solutions. These include the de-
velopment of a global online sales platform which will allow customers of all Group 
brands to purchase and manage digital services and on demand functions for their fully 
connected vehicles in the future. For this purpose, diconium will be contributing its key 
know-how to the Car.Software organization of the Volkswagen Group, which is responsi-
ble for developing software for the vehicle, digital ecosystems and customer-oriented 
functions for sales across the Group brands. The completion of the transaction is still sub-
ject to approval by the anti-trust authorities. 
 
The Volkswagen Group had already announced the acquisition of 49 percent of the shares in di-
conium in November 2018. By acquiring the remaining 51 percent of the shares, Volkswagen will 
lay the foundation for a stronger role of diconium in shaping the Car.Software organization. 
 
Under the umbrella of the Car.Software organization, experts from diconium are developing a 
global online sales platform. In the future, customers of all Group brands will be able to purchase 
and manage digital services and on-demand functions for their fully connected vehicles via this 
platform. The functions will include media streaming in the car, automatic payment for refueling, 
battery charging and parking, as well as updates for the vehicle. In addition, the online sales plat-
form will be linked to the Volkswagen Automotive Cloud, which is also being developed by the 
Car.Software organization. 
 
“The Volkswagen Group is committed to offering our customers a steadily growing range of inno-
vative digital added value services which they can use conveniently and safely both directly in 
their cars and via their mobile devices,” says Christian Senger, Volkswagen brand Board Member 
responsible for Digital Car & Services and CEO of the Car.Software organization. “The technologi-
cal basis will be the uniform online sales platform which we are developing for all our brands 
within the Car.Software organization. The proven expert knowledge, experience and digital cul-
ture of our colleagues from diconium will give us a significant boost in this area.“  
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Jürgen Stackmann, Volkswagen brand Board Member responsible for Sales and Marketing, says: 
“At Volkswagen, we are extending our strong traditional core business with our growing “We” 
ecosystem which will provide tailored digital services and mobility offerings for customers. Fu-
ture-oriented skills for the expansion of our digital business activities will play a crucial role in this 
context. In future, we want to network vehicles, customers and our sales partners even more 
strongly and to create a seamless Volkswagen brand experience. In order to realize an omni-
channel offering for customers, we need the e-commerce competence of strong partners like 
diconium.“ 
 
Cooperation also at the new Volkswagen We Campus in Berlin  
Teams from Volkswagen and diconium have already been working together at Volkswagen’s new 
We Campus in Berlin since July 2019. At this location, Volkswagen intends to gradually bring to-
gether about 900 specialists for the development of mobility and digital services. In future, the 
We Campus will play a key role as a development center within the Car.Software organization. 
 

Andreas Schwend, co-founder and previous co-
Managing Director of diconium, says: “Following 
a year of successful partnership, Daniel Rebhorn 
and I, the founders of diconium, are very pleased 
to take up this unique opportunity for our com-
pany and our employees. Our brand and our 
DNA will be maintained. For diconium and its 
employees, as well as our new and existing cus-
tomers, this step offers a clear new development 
perspective. We would like to thank Volkswagen 
for the opportunity of helping to shape what is 
currently one of the most exciting digitalization 
projects.“ 

 
diconium, with headquarters in Stuttgart, was established in 1995 and is a leading specialist in 
the holistic development of digital business models. Its activities include strategy development 
and the design of the user experience (UX), as well as the implementation and operational reali-
zation of business ideas. The core competences of diconium include the development of sales 
platforms for digital products and services as well as IT systems in customer management. 
 
 
Note: 
This text and images are available for downloading at: www.volkswagen-newsroom.com. 
 

 

 

At Volkswagen “We Campus”, interdisciplinary experts 
are working together directly. 

 

http://www.volkswagen-newsroom.com/
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diconium  

Director Marketing 

Contact Barbara Wiestler 

Phone +49-711-2992-264 

E-mail Barbara.wiestler@diconium.com 

 
 

About the Volkswagen Group: 

The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile 

manufacturers and the largest carmaker in Europe. The Group comprises twelve brands from seven Europan 

countries:  Volkswagen Passenger Cars, Audi, SEAT, ŠKODA, Bentley, Bugatti, Lamborghini, Porsche, Ducati, 

Volkswagen Commercial Vehicles, Scania and MAN. The passenger car portfolio ranges from small cars all the 

way to luxury-class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles sector, the 

products include ranges from pick-ups, buses and heavy trucks. Every weekday, 664,496 employees around 

the globe produce on average 44,567 vehicles, are involved in vehicle-related services or work in other areasof 

business. The Volkswagen Group sells its vehicles in 153 countries. 

 

In 2018, the total number of vehicles supplied to customers by the Group globally was 10,8 million (2017: 

10,7 million). The passenger car global market share was 12.3 per cent. In Western Europe 22.0 per cent of all 

new passenger cars come from the Volkswagen Group. Group sales revenue in 2018 totalled €235.8 billion 

(2017: €231 billion). Earnings after tax in 2017 amounted to €17.1 billion (2017: €11.6 billion). 
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