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Volkswagen and „Hamburger Bahnhof“ continue 
successful „Volkswagen Art4ALL” program 

 
• Multi-awarded event program returns to „Hamburger Bahnhof – Museum für Gegenwart – 

Berlin” in December 
• Volkswagen’s support enables the museum to provide visitors with free entry and 

additional experiences between 4 p.m. and 8 p.m. on the first Thursday of every month 
• “Volkswagen Art4ALL” is the new key element of the multi-year partnership between 

Volkswagen and Nationalgalerie – Staatliche Museen zu Berlin  
• Focus on broadening access to culture and the arts  

Wolfsburg, November 26, 2021 – „Volkswagen Art4ALL“ was introduced in April 2018 as a result 
of the joint efforts of Volkswagen and Nationalgalerie – Staatliche Museen zu Berlin. Made 
possible by Volkswagen, the “Hamburger Bahnhof – Museum für Gegenwart – Berlin” can be 
visited by everyone for free on the first Thursday of every month. During the late afternoon 
und early evening hours, guests are invited to explore the current museum program with 
exhibitions, tours and workshops, and participate in additional events like performances, artist 
talks or lectures.    

 
Before the pandemic started, up to 2,500 guests took part in 
these evening programs, often attracting many young people 
from the Berlin region but also Berlin tourists, who used this 
opportunity to discover the museum. During corona 
lockdown weeks, the museum had close but turned 
“Volkswagen Art4ALL” into online editions, in which Nevin 
Aladağ, Wolfgang Tillmans and further renowned artists 
presented their work in dedicated social media formats.    
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“We received a lot of very positive feedback from visitors, which ensured us that it is important to 
continue Volkswagen Art4ALL at Hamburger Bahnhof”, explains Benita von Maltzahn, worldwide Head 
of Cultural Engagement at Volkswagen. “We want people to engage with the arts and culture, no 
matter in which environments their live or how old they are. By filling the approach “art for all” with 
life, we are aiming to make culture accessible by opening doors and or creating programs. We are 
convinced that a strong fundament for our society is also built when many people are given the chance 
to learn about the variety of cultural ideas.” Since 2020, “Volkswagen Art4ALL” is also realized on the 
last Wednesday of every month of the program at the Kunstmuseum Wolfsburg.   
 
Gabriele Knapstein, Director of Hamburger Bahnhof – Museum für Gegenwart – Berlin, is enthused by 
the event series which has grown over the course the partnership: “With our exhibitions and 
collections, we at Nationalgalerie reach out to a large audience and provide multiple chances to 
immerse in the richness of culture and history. Volkswagen Art4ALL greatly supports our ambition, and 
we are looking forward to open the Hamburger Bahnhof on the first Thursday and the Neue 
Nationalgalerie on the third Thursday of every month between 4 p.m. and 8 p.m. for free. From 
December onwards, visitors will be able to use these days, when we also offer a multidisciplinary 
education and event program. As we have to cope with an ongoing pandemic, this initiative enables a 
wide range of people to engage with topics which are relevant for today and which are addressed by 
modern and contemporary art. We are very grateful to have the chance to continue this successful and 
well-visited events series at Hamburger Bahnhof.”  
 
Supporting forward-looking projects and activities within the fields of the arts and culture across the 
world, Volkswagen improves not only the visibility of artists and their views but also accessibility to 
their work for a large variety of people. 
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About the Volkswagen Group: 

The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile 

manufacturers and the largest carmaker in Europe. The Group comprises ten core brands from seven 

European countries: Volkswagen Passenger Cars, Audi, SEAT, Cupra, ŠKODA, Bentley, Lamborghini, Porsche, 

Ducati and Volkswagen Commercial Vehicles. The passenger car portfolio ranges from small cars all the way 

to luxury-class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles sector, the 

products range from pick-ups to buses and heavy trucks. Every weekday, 662.600 employees around the globe 

are involved in vehicle-related services or work in other areas of business. The Volkswagen Group sells its 

vehicles in 153 countries. 

In 2020, the total number of vehicles delivered to customers by the Group globally was 9.31 million (2019: 

10.98 million). Group sales revenue in 2020 totaled EUR 222.9 billion (2019: EUR 252.6 billion). Earnings after 

tax in 2020 amounted to EUR 8.8 billion (2019: EUR 14.0 billion). 
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