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Volkswagen congratulates former Chairman of the
Board of Management, Prof. Dr. Carl H. Hahn, on his
95™ birthday

e Committed European Carl Horst Hahn celebrates his birthday in Wolfsburg

e Hahn took Volkswagen to China at an early stage, paving the way for today’s
corporate success

e Bornin Chemnitz, Hahn enjoys a special relationship with Saxony

Wolfsburg, June 30, 2021 - Former Chairman of the Board of Management of Volkswagen, Prof.
Dr. Carl H. Hahn, celebrates his 95 birthday on 1°¢ July 2021. This provides the perfect
opportunity to take a look back at the career of a man still looking ahead with curiosity and
great openness — characteristics that made him highly successful as a manager and defined his
ten years as Chairman of the Board of Management at Volkswagen in Wolfsburg. From an early
stage, Hahn believed in success in China and was the first to realign the automobile industry in
Saxony after the reunification of Germany.

Carl Hahn Junior came to Volkswagen, still
Volkswagenwerk GmbH, at the age of 28 in 1954.
Back then, he was assistant to the managing
director at the time, Heinrich Nordhoff. It was he
who sent Hahn to the USA in 1959 to set up and
lead Volkswagen of America. The “Think Small”
advertising campaign for the Beetle, which he
developed with the DDB agency, was a memorable
one and became a classic. Now iconic, the
campaign was truly revolutionary at the time.
Prof. Dr. Carl H. Hahn, Chairman of the Board of Management of Hahn’s entrepreneurial courage and vision was
Volkswagen AG from 1982 to 1992. .. .
rewarded: the advertising concept bore fruit as
was hugely successful. Together, Volkswagen and

DDB set new benchmarks in advertising.

In 1964, Hahn returned to Wolfsburg as a member of the board with responsibility for sales. During his
time on the Volkswagen Board of Management, he was a strong advocate of the multiple-brand
strategy. He was the driving force behind the founding of the Audi brand and ultimately laid the
foundation for the philosophy behind the current group of brands under Volkswagen AC.
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In 1972, Hahn’s career took him to Continental for a few years as CEO, before he returned to Wolfsburg
in 1982 as Chairman of Volkswagen AG. In the following years, he set many things in motion within the
company. Hahn was instrumental in the company’s success, which continues to this day — with two
initiatives in particular: the market launch and successful presence in China, and the development of
the state of Saxony into a state-of-the-art automotive site for electromobility and digitalisation. What
took great entrepreneurial courage and vision at the time is still contributing significantly to the
identity of the Volkswagen Group to this day. In 1992, Hahn moved onto the Supervisory Board, before
retiring in 1997. To this day, he has lost none of his interest in Volkswagen and the further development
of the company.

During his time at Volkswagen, Hahn, a committed European, always pursued a consistent strategy of
globalisation. The Chinese market, which he had on his agenda from the moment he became Chairman
of the Board, played a key role in this. Hahn recognised the potential before all his competitors and
Volkswagen started the ball rolling in 1983 with a trial assembly of the Santana in Shanghai. Just one
year later, Volkswagen entered into a joint venture with the Chinese government, laying the foundation
for a new, jointly-operated factory in Shanghai. This was followed in 1991 by a second joint venture
with FAW in Changchun, which positioned Audi on the Chinese premium market. To this day, those in
China remain grateful to the former head of Volkswagen for showing the right instinct. As recently as
2018, Hahn was crowned “Man of the Year”. He had always believed in success in Asia: “It was not hard
to identify the potential here. Not when you consider the efficiency and drive of the Chinese,” he said.

Born in Chemnitz, Saxony still has a very special place in Hahn's heart. His father, Carl Hahn Senior,
enjoyed success as a manager at Zschopauer Motorenwerken (DKW) and Auto Union AG. As such, his
son Carl Hahn Junior was familiar with the region’s automotive tradition and believed firmly in the
opportunities presented there. After the fall of the Berlin Wall, he was one of the first to invest in the
location by bringing Volkswagen to Zwickau. Nowadays, there can be no doubting that this was the
right move. Saxony is playing a pioneering role in the fields of digitalisation and electromobility. The
plant in Zwickau has become Volkswagen'’s prime location for the shift to e-mobility and, as the most
efficient factory for electric cars in Europe, is an industrial flagship. Volkswagen in Saxony is ready for
the future. This comes as no surprise to former boss Hahn: “With their creativity and high quality
standards, the people of Saxony will always forge ahead in industry.”

On 1 July, employees at all Volkswagen sites wish their former Chairman of the Board of Management,
Carl H. Hahn, all the best on his 95 birthday.

Find more about Carl H. Hahn here.
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https://www.volkswagenag.com/en/news/stories/2021/06/95th-birthday-carl-hahn.html
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About the Volkswagen Group:

The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile
manufacturers and the largest carmaker in Europe. The Group comprises twelve brands from seven European
countries: Volkswagen Passenger Cars, Audi, SEAT, SKODA, Bentley, Bugatti, Lamborghini, Porsche, Ducati,
Volkswagen Commercial Vehicles, Scania and MAN. The passenger car portfolio ranges from small cars all the
way to luxury-class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles sector, the
products range from pick-ups to buses and heavy trucks. Every weekday, 662.600 employees around the globe
are involved in vehicle-related services or work in other areas of business. The Volkswagen Group sells its

vehicles in 153 countries.

In 2020, the total number of vehicles delivered to customers by the Group globally was 9.31 million (2019:
10.98 million). Group sales revenue in 2020 totaled EUR 222.9 billion (2019: EUR 252.6 billion). Earnings after
tax in 2020 ended amounted to EUR 8.8 billion (2019: EUR 14.0 billion).
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