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Volkswagen Group and the Anti-Defamation League
extend their partnership

e Cooperation to continue for three more years
e Together against antisemitism, extremism and discrimination since 2019
e Culture of remembrance is extremely significant

Wolfsburg, June 13, 2022 - Volkswagen Group announced today its intentions to extend its
partnership with the Anti-Defamation League (ADL) for three more years. The alliance is one of
several initiatives the Group is taking to build and advance its culture of remembrance.

After three years of prosperous and meaningful collaboration and considering the undiminished
relevance of their joint initiatives, Volkswagen decided to extend the cooperation with the ADL. The
partnership began in 2019, enabling the ADL to open an office in Berlin and intensify activities in
Europe. Together, they provide a training programme for Volkswagen employees, building a bridge
between past experiences and today’s corporate activities and giving advice about how to identify and
meet unconscious bias at the workplace.

CEO Herbert Diess emphasises the urgency of active and evidence-based remembrance and
enlightenment: ,We're deeply worried by the war in the Ukraine and its impact on a rules-based world
order that has brought freedom and prosperty to many regions of the world,” said CEO Herbert Diess.
,Notonlyin Russia, but around the globe trends on extremism and hate are pointing in the wrong
direction. The data-based work of the ADL has helped to see the signs early and fight hate before it

escalates. It's as relevant as ever.”

Thanks to a transparent reappraisal of its own history and a continuous, living culture of remembrance,
Volkswagen is regarded as a role model for other companies dealing with corporate history during the
Nazi era. The current geopolitical backdrop reveals the urgent need for effective remembrance work,
and the ADL has been a highly regarded partner for three years.

Page 10f 3



VOLKSWAGEN

AKTIENGESELLSCHAFT

The partnership has enabled the ADL to intensify its activities in Europe and beyond. This includes the
renowned “ADL Global 100: An Index of Antisemitism,” a global survey of antisemitic attitudes that

tracks the prevalence of hate in more than 100 countries worldwide.

The ADL is also actively involved in advocacy and programs against antisemitism in Europe and is a
sought-after source for news media reporting on antisemitic topics.

“The VW Group has been a valued partner in our efforts to educate about the dangers of antisemitism
in Germany, as well as our efforts to document and respond to antisemitism as it happens around the
world,” said ADL CEO Jonathan A. Greenblatt. “We commend them for their commitment to continue to
support this important work at a time when antisemitism is rising.”

Founded in 1913, the ADL is an internationally distinguished anti-hate organization. Its timeless
mission is “to stop the defamation of the Jewish people and to secure justice and fair treatment for all.”
Today, the ADL continues to fight all forms of antisemitism and bias, using innovation and partnerships
to drive impact. A global leader in combating antisemitism, countering extremism, and battling bigotry
wherever and whenever it happens, the ADL works to protect democracy and ensure a just and
inclusive society for all.
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About the Volkswagen Group:

The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile
manufacturers and the largest carmaker in Europe. Ten brands from seven European countries belong to the
Group: Volkswagen Passenger Cars, Audi, SEAT, Cupra, SKODA, Bentley, Lamborghini, Porsche, Ducati and
Volkswagen Commercial Vehicles. The passenger car portfolio ranges from small cars all the way to luxury-
class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles sector, the products
range from pick-ups to buses and heavy trucks. Every weekday, 672,800 employees around the globe are
involved in vehicle-related services or work in other areas of business. The Volkswagen Group sells its vehicles

in 153 countries.

In 2021, the total number of vehicles delivered to customers by the Group globally was 8.9 million (2020: 9.3
million). Group sales revenue in 2021 totaled EUR 250.2 billion (2020: EUR 222.9 billion). Earnings after tax in
2021 amounted to EUR 15.4 billion (2020: EUR 8.8 billion).
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