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Volkswagen Group Refugee Aid:
Package of measures helps 5,000 people in need

e Group Board Member Frank Witter: “Integration remains a major social challenge, and
we are committed to making our contribution.”

e Next round of Volkswagen’s cooperation project “Training Perspectives for Refugees”
begins in Wolfsburg

e Qualification program is one building block in the Volkswagen Group’s
5-year refugee aid commitment that has already reached over 5,000 refugees
throughout Germany

Wolfsburg, January 15, 2020 — In Wolfsburg today, Frank Witter, Group Board Member for
Finance and IT and Volkswagen Group Refugee Aid sponsor, welcomed the participants of
the third intake under the “Training Perspectives for Refugees” project. They will take part
in an entry-level qualification program at Volkswagen tailored specifically to their require-
ments that includes an intensive language course and practical and theoretical vocational
preparation as well as an internship at the company where they are training.

The program is part of the refugee aid initi-
ative organized by the Group and its brands.
Over 5,000 refugees have received support
focusing on encounter, education and job
integration under projects in Ingolstadt and
Wolfsburg since 2015.

Group Board Member Frank Witter said:

From left to right, Majed Murad, participant, Kristin Panse, General
Manager of RVA e.V., Patron Frank Witter, Group Board Member for
finance and IT, Sahel Yosofi, Participant, Ariane Kilian, Head of Group main a major social challenge. With their
Refugee Aid, Ralph Linde, Head of Volkswagen Group Academy, Elsa
Kamikaze, participant, Gerardo Scarpino, Works Council Coordinator
for Education em ponees and coo peration pa rtners are

“The integration of refugees is and will re-

commitment, the Volkswagen Group, its

making an important contribution to this
common task.”
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Ariane Kilian, Head of Volkswagen Group Refugee Aid, underscored: “When we started this work
in 2015, the priority was immediate aid. Today, sustainable education and vocational programs
help refugees to gradually integrate into German society and find their feet in the job world.”

In Wolfsburg, for example, a ten-month program offers a group of 10 to 15 refugees the oppor-
tunity to prepare themselves professionally and personally for vocational training. After a two-
month intensive language course, the participants are currently attending an eight-week qualifi-
cation course at the Volkswagen Academy for theoretical and practical vocational preparation be-
fore completing a six-month internship at one of nine regional partner companies. The project
prepares them to commence vocational training. In addition, the Volkswagen Group supports the
Regionalverbund flir Ausbildung e.V. (Regional Training Association) in the implementation of a

continuous language and cultural training program.

On behalf of the Volkswagen Academy, its Head Ralph Linde explained: “With our training work-
shops and our intercultural educational competence, we have the best prerequisites for leveling
the path to the world of work. In addition to technical basics such as materials processing, electri-
cal engineering or IT basics, the program also includes interdisciplinary topics such as work safety,

learning strategies, and the legal framework.”

So far, 31 refugees from 10 countries have participated in the cooperation project in Wolfsburg.
Almost all graduates of the last two years were subsequently offered a vocational training con-
tract. Participants from previous years will successfully complete their vocational training this
year.

Kristin Panse, Managing Director of the Regionaverbund fiir Ausbildung e.V,, added: “With the co-
operation project, we are explicitly orienting ourselves to the strengths and career aspirations of
the participants. This is also the basis for selecting the regional partner companies that provide a
vocational training place following qualification, and thus make a significant contribution to the

sustainable success of the project.”

Since 2015, Volkswagen Group Refugee Aid has been initiating and coordinating cross-brand inte-
gration programs that prepare young people for the vocational training and job market, and has
already reached over 5,000 refugees. The spectrum ranges from the Wolfsburg model project
“Training Perspectives for Refugees”, the Volkswagen Commercial Vehicles “German 360 Degrees”
project, the “Porsche Integration Year”, and Audi classes on professional and cultural skills to in-
dustrial internships with subsequent career entry at MAN. Apart from education and job integra-
tion programs, a further important aspect is regular contact between refugees and company em-
ployees. That is why Volkswagen Group Refugee Aid also supports employees who engage as vol-
unteers, and organizes encounters such as the “Kitchen Stories”.
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Uber den Volkswagen Konzern:

Der Volkswagen Konzern mit Sitz in Wolfsburg ist einer der fiihrenden Automobilhersteller weltweit und der
grofte Automobilproduzent Europas. Zwoélf Marken aus sieben europdischen Landern gehdren zum Konzern:
Volkswagen Pkw, Audi, SEAT, SKODA, Bentley, Bugatti, Lamborghini, Porsche, Ducati, Volkswagen Nutzfahr-
zeuge, Scania und MAN. Dabei erstreckt sich das Pkw-Angebot von Kleinwagen bis hin zu Fahrzeugen der Lu-
xusklasse. Ducati bietet Motorrader an. Im Bereich der leichten und schweren Nutzfahrzeuge beginnt das An-
gebot bei Pick-up-Fahrzeugen und reicht bis zu Bussen und schweren Lastkraftwagen. 664.496 Beschaftigte
produzieren an jedem Arbeitstag rund um den Globus durchschnittlich 44.567 Fahrzeuge, sind mit fahrzeug-
bezogenen Dienstleistungen befasst oder arbeiten in weiteren Geschéftsfeldern. Seine Fahrzeuge bietet der

Volkswagen Konzern in 153 Landern an.

Im Jahr 2018 betrugen die weltweiten Auslieferungen von Konzernfahrzeugen 10,8 Millionen (2017: 10,7 Mil-
lionen). Der Pkw-Weltmarktanteil betrug 12,3 Prozent. In Westeuropa stammen 22,0 Prozent aller neuen Pkw
aus dem Volkswagen Konzern. Der Umsatz des Konzerns belief sich im Jahr 2018 auf

235,8 Milliarden Euro (2017: 231 Milliarden Euro). Das Ergebnis nach Steuern betrug im abgelaufenen Ge-
schaftsjahr 17,1 Milliarden Euro (2017: 11,6 Milliarden Euro).
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