
 

Volkswagen Group reports a solid opening quarter to 2016 
 

• Group sales revenue for the first three months down slightly,  
operating profit at EUR 3.4 billion, due to positive special items 

• Net liquidity in the Automotive Division up further to EUR 26.0 billion  
at the end of March 

• Chairman of the Board of Management Matthias Müller: “We are satisfied 
overall with the start we have made to a challenging year and have 
achieved respectable results under difficult conditions” 

 
Wolfsburg, May 31, 2016 – In the first quarter of the current fiscal year, the Volkswagen 
Group delivered a solid performance in a challenging market and competitive 
environment. Despite positive mix effects and an increased contribution by the 
Financial Services Division, Group sales revenue was down 3.4 percent on the strong 
prior-year figure, at EUR 51.0 billion. This slight decline is primarily attributable to the 
fall in vehicle unit sales and negative exchange rate effects. Operating profit climbed 
to EUR 3.4 (3.3) billion, with the reported figure equating to an operating return on 
sales of 6.8 percent. First quarter operating profit contained overall positive special 
items of EUR 0.3 billion, due among other things to currency-related adjustments to 
the provisions recognized in connection with the diesel issue. Excluding these 
positive special items, operating profit would have decreased slightly to EUR  
3.1 billion. The operating return on sales before special items thus declined to 6.1 (6.3) 
percent.  
 
The Group’s sales revenue and operating profit do not include the operating activities of the 
Chinese joint ventures, which are accounted for using the equity method. The proportionate 
operating profit of the Chinese joint ventures amounted to EUR 1.2 (1.6) billion in the first 
three months. The Group’s financial result declined by EUR 0.9 billion overall to EUR –0.2 
billion, with negative effects from the remeasurement of financial derivatives offset by income 
from the sale of the shares in LeasePlan, which was completed in the first quarter. Before 
tax, the Volkswagen Group generated profit of EUR 3.2 (4.0) billion; the pretax return on 
sales thus declined from 7.5 to 6.3 percent. Group profit after tax amounted to EUR 2.4 (2.9) 
billion in the first three months.  
 
“In light of the wide range of challenges we are currently facing, we are satisfied overall with 
the start we have made to what will undoubtedly be a demanding fiscal year 2016. In the first 
quarter, we once again managed to limit the economic effects of the diesel issue and achieve 
respectable results under difficult conditions. This shows that, with its portfolio of strong 
brands and its good position in many global automotive markets, the Volkswagen Group sits 
on very robust foundations. We can build on these when we now work towards modernizing 
our Group and positioning it for the new world of mobility”, said Matthias Müller, Chairman of 
the Board of Management of Volkswagen Aktiengesellschaft.  
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Net liquidity again high – Safeguarding financial strength the top priority 
 
Although the Automotive Division’s capex (investments in property, plant and equipment, 
investment property and intangible assets, excluding capitalized development costs) 
remained almost unchanged year-on-year at EUR 2.1 billion, the ratio of capex to sales 
revenue rose to 4.9 (4.5) percent due to the decline in sales revenue. We again invested 
primarily in production facilities, new models, the ecological focus of the model range, 
increasing drivetrain electrification and our modular toolkits.  

At EUR 1.3 billion, the Automotive Division’s net cash flow was up slightly compared with the 
previous year (EUR 1.2 billion), although it was positively affected by a EUR 2.2 billion 
nonrecurring gain on the sale of LeasePlan. Net liquidity in the Automotive Division 
amounted to EUR 26.0 billion at the end of March. It was therefore more than EUR 5 billion 
higher than a year earlier and around EUR 1.4 billion up on the 2015 year-end level.  

“Safeguarding the Volkswagen Group’s robust financial strength for the long term remains a 
top priority in light of the expected effects of the diesel issue. The higher net liquidity gives us 
the financial stability and flexibility we need to be able to manage the challenges still to come 
and to grow profitably. Nevertheless, we will continue to give top priority to disciplined cost 
management and to focusing our investments consistently on forward-looking topics”, said 
Group Board of Management member Frank Witter, responsible for Finance and Controlling. 
  
Mixed performance from the brands and business fields 
 
The Volkswagen Passenger Cars brand recorded a year-on-year decline in volumes and 
sales revenue in the first three months of the current fiscal year. As a result, its operating 
profit before special items fell to EUR 73 (514) million, while its operating margin was 0.3 
percent in the first quarter.  
 
At EUR 1.3 (1.4) billion, Audi’s operating profit before special items was almost on a level 
with the strong previous year. Exchange rate effects and continuing high upfront 
expenditures for new products and technologies and for the expansion of the international 
production network had a negative impact on earnings. With sales revenue almost stable, the 
operating margin declined slightly to 9.0 (9.7) percent, although it remained at a high level. 
 
In the first three months of 2016, ŠKODA sustained the very encouraging performance seen 
in the previous year. Operating profit rose by just over 30 percent to EUR 315 (242) million 
due to positive mix effects and lower material costs. Sales revenue rose significantly, and the 
operating margin grew to 9.3 (7.6) percent. 
 
SEAT is on the path to long-term profitability and recorded further encouraging progress, 
improving its operating profit to EUR 54 (33) million on the back of cost optimization 
measures. This corresponds to 2.6 (1.5) percent growth in its operating margin. 
 
Bentley’s first quarter operating result declined year-on-year to EUR –54 (49) million, due to 
the decline in vehicle unit sales. 
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Porsche remained on a successful trajectory at the start of the current fiscal year. Operating 
profit was up further to EUR 895 (765) million and thus rose at a much faster pace than sales 
revenue, which increased noticeably due to significantly higher unit sales. Its operating 
margin was 16.6 percent (15.1 percent). 
 
Operating profit at Volkswagen Commercial Vehicles declined to EUR 142 (165) million on 
the back of lower volumes, with the operating margin decreasing to 5.2 (6.1) percent. Scania 
posted a slight increase in operating profit to EUR 244 (237) million and a stable operating 
margin of 9.6 percent. Negative exchange rate effects were more than compensated by the 
higher vehicle sales and an expansion of the service business. In spite of the persistently 
difficult economic climate in South America, MAN Commercial Vehicles lifted its operating 
profit before special items to EUR 65 (–13) million due, among other things, to higher vehicle 
sales in Europe. MAN Power Engineering’s operating profit declined to EUR 48 (52) million. 
 
Volkswagen Financial Services increased its operating profit sharply to EUR 492 (403) 
million. Volume-related factors in particular had a positive impact. 
 
Outlook confirmed for 2016 as a whole 
 
Following the solid opening quarter, which was in line with our expectations, the Volkswagen 
Group is reiterating its forecast for 2016 as a whole. Depending on economic conditions – 
particularly in South America and Russia – and exchange rate developments as well as 
against the backdrop of the diesel issue, the Board of Management expects 2016 sales 
revenue for the Volkswagen Group to be down by up to 5 percent on the prior-year figure. In 
terms of the Group’s operating profit, it anticipates an operating return on sales of between 
5.0 and 6.0 percent in 2016. In the Passenger Cars Business Area, the Volkswagen Group 
expects a marked decrease in sales revenue, with the operating return on sales probably in 
the 5.5 to 6.5 percent range. With sales revenue in the Commercial Vehicles Business Area 
remaining essentially unchanged, the Company anticipates an operating return on sales of 
between 2.0 and 4.0 percent. For the Financial Services Division, we are forecasting sales 
revenue and operating profit at the prior-year level. 
 
“2016 will be a transitional year for Volkswagen that will see us fundamentally realign the 
Group. Nevertheless, we remain confident that our operating business will again record solid 
growth this year. The Group’s robust financial strength and earnings power are key to our 
ability to take the necessary decisions calmly and diligently, and to resolve the strategic 
policies that will shape our future with the necessary determination”, according to CEO 
Matthias Müller.  
 
The full interim report appears on our website:   
http://www.volkswagenag.com/ir/Q1_2016_e.pdf 
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  2016 2015 % 
 Q1 Q1  
Volume data1       
Deliveries to customers    
('000 units) 2,508 2,488 +0.8 
Vehicle sales ('000 units) 2,577 2,607 –1.2 
Production ('000 units) 2,555 2,721 –6.1 
Employees    
(at Mar. 31/Dec. 31) 613,075 610,076 +0.5 
        
Financial data    
(IFRSs), EUR million       
Sales revenue 50,964 52,735 –3.4 
Operating profit 3,440 3,328 +3.4 
as a percentage of sales revenue 6.8 6.3   
Profit before tax 3,203 3,968 –19.3 
as a percentage of sales revenue 6.3  7.5   
Profit after tax 2,365 2,932 –19.3 
        
Automotive Division2       
Cash flows    
from operating activities* 2,402 4,434 –45.8 
Cash flows from investing 
activities 

   

attributable to operating activities3 1,117 3,189 –65.0 
of which: capex 2,120 2,071 +2.4 
as a percentage of sales 
revenue 4.9 4.5   

Net cash flow 1,285 1,245 +3,2 
Net liquidity    
(at Mar. 31) 25,964 20,772  +25.0 
 
1) Volume data including the unconsolidated Chinese joint ventures. All figures shown are rounded,  
    so minor discrepancies may arise from addition of these amounts. Deliveries for 2015 have been 
    updated to reflect subsequent statistical trends. 
2) Including allocation of consolidation adjustments between the Automotive and Financial Services 
    divisions. 
3) Excluding acquisition and disposal of equity investments: Q1 EUR 3,293 (3,155) million 
*   Previous year adjusted 
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Volkswagen Group Communications 
Head of Group Communications  
Corporate & Business 
Eric Felber 
Telephone: +49 (0) 53 61 / 9 – 8 75 75 
E-mail: eric.felber@volkswagen.de 
www.volkswagenag.com 
www.volkswagen-media-services.com 
 
 
Volkswagen Group Communications 
Spokesperson for Finance  
Andreas Hoffbauer 
Telephone: +49 (0) 53 61 / 9 – 3 13 30  
E-mail: andreas.hoffbauer@volkswagen.de 
www.volkswagenag.com 
www.volkswagen-media-services.com 
 
 

     

No. 217/2016 

mailto:eric.felber@volkswagen.de
http://www.volkswagenag.com/
http://www.volkswagen-media-services.com/
mailto:andreas.hoffbauer@volkswagen.de
http://www.volkswagenag.com/
http://www.volkswagen-media-services.com/
http://navigator.volkswagenag.com/index.html?lang=en_GB�
https://www.facebook.com/volkswagen�
https://www.twitter.com/vwgroup_en�
https://www.youtube.com/volkswagengroup�

