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Media information 

Volkswagen investing strongly in the future 

• Planned investments and development costs for future areas such as hybridization, electric
mobility and digitalization will total roughly EUR 60 billion between 2020 and 2024

• Share of planned spend for future topics increased in Planning Round 68 to approximately
40 percent from approximately 30 percent in the previous Planning Round

Wolfsburg, November 15, 2019 – The Volkswagen Group is continuing to invest strongly in 
its future. As part of Planning Round 68, the investment plan for 2020 to 2024* has been 
drawn up. The plan was discussed during today’s meeting of the Supervisory Board and 
approved. The Group plans to spend nearly EUR 60 billion on the future areas of hybridiza-
tion, electric mobility and digitalization in the next five years. This amounts to slightly 
more than 40 percent of the company’s investments in property, plant and equipment and 
all research and development costs during the planning period. Compared with the 
Group’s last Planning Round, it represents an increase of around 10 percentage points. 
The Group intends to invest around EUR 33 billion of this figure in electric mobility alone.  

“We are resolutely pressing ahead with the transformation of the Volkswagen Group and focusing 
our investments on the future of mobility. This is part of our systematic and consequent imple-
mentation of the Group’s strategy,” said Hans Dieter Pötsch, Chairman of the Supervisory Board 
of the Volkswagen Group.  

“We will step up the pace again in the coming years with our investments. Hybridization, electrifi-
cation and digitalization of our fleet are becoming an increasingly important area of focus. We in-
tend to take advantage of economies of scale and achieve maximum synergies. In light of the 
worsening economic situation, we are also working on increasing our productivity, our efficiency 
and our cost base so as to secure meeting our targets,” said Herbert Diess, Chief Executive Officer 
of the Volkswagen Group.  
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During Planning Round 68, the long-term plan for the next 10 years was also modified. Through 
2029, the Group plans to introduce up to 75 all-electric models to the market along with about 
60 hybrid vehicles. The number of projected e-vehicles will rise to about 26 million, largely due to 
the addition of a year to the planning period to include 2029. Volkswagen is also planning to sell 
nearly 6 million hybrid vehicles by 2029. 

About 20 million of the e-vehicles planned through 2029 will be based on the Group’s Modular 
Electric Drive Matrix (MEB). Most of the remaining 6 million vehicles will be based on the High 
Performance Platform (PPE).  E-vehicles are scheduled to be made outside Germany by the com-
pany’s plants in Mlada Boleslav, Chattanooga, Foshan and Anting. Others will be produced by Ger-
man plants in Zwickau, Emden, Hannover, Zuffenhausen and Dresden. Plans for the Emden site 
were confirmed, according to which production of the electric A-SUV (ID.Next)1 should start in 
2022. A camouflaged version of the ID.Next was already presented at this year’s Internationale 
Automobil-Ausstellung (IAA). A decision about a planned multi-brand plant is scheduled to be 
made by the end of the year.  
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* The Chinese joint ventures are not included in the consolidated group and are therefore ex-
cluded from the above-mentioned planning. These joint ventures finance investments in plants 
and products from their own resources.
1Concept car

Note to editors: 
This text and photo materials can be downloaded at www.volkswagen-newsroom.com. 

Volkswagen AG 

Head of Corporate Communications  

Contact Dr. Marc Langendorf  

Phone +49-5361-9-344 74 

E-mail marc.langendorf@volkswagen.de | www.volkswagen-newsroom.com 

Volkswagen AG 
Communication for the Chairman of the Supervisory Board 
Contact Michael Brendel 
Phone +49-5361-9-379 06 
E-mail michael.brendel@volkswagen.de | www.volkswagen-newsroom.com

About the Volkswagen Group: 

The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile 

manufacturers and the largest carmaker in Europe. The Group comprises twelve brands from seven Europan 

countries:  Volkswagen Passenger Cars, Audi, SEAT, ŠKODA, Bentley, Bugatti, Lamborghini, Porsche, Ducati, 

Volkswagen Commercial Vehicles, Scania and MAN. The passenger car portfolio ranges from small cars all the 

way to luxury-class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles sector, the 

products include ranges from pick-ups, buses and heavy trucks. Every weekday, 664,496 employees around 

the globe produce on average 44,567 vehicles, are involved in vehicle-related services or work in other areasof 

business. The Volkswagen Group sells its vehicles in 153 countries. 

In 2018, the total number of vehicles supplied to customers by the Group globally was 10,8 million (2017: 

10,7 million). The passenger car global market share was 12.3 per cent. In Western Europe 22.0 per cent of all 

new passenger cars come from the Volkswagen Group. Group sales revenue in 2018 totalled €235.8 billion 

(2017: €231 billion). Earnings after tax in 2017 amounted to €17.1 billion (2017: €11.6 billion).
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