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Media information 

Volkswagen offers cities cooperation to optimize 
urban mobility 

 
• Volkswagen Group showcases solutions for improving air quality, using urban spaces and 

mastering the technological transformation at the World Congress for Intelligent Transport 
Systems (ITS) in Singapore 

• Volkswagen is building on a worldwide network of twelve city partnerships for taking 
concepts forward 

• Development of growth market for inner city mobility solutions 
 
 

Singapore/Wolfsburg, October 21, 2019 – The Volkswagen Group is showcasing answers 
for urban trends and challenges at the ITS World Congress in Singapore, the world’s 
largest event for intelligent transport systems. The presentations focus on the Group’s 
extensive product and service portfolio of solutions for the problems of urban mobility. 
The aim is to offer cities tailored collaboration to optimize intelligent mobility concepts 
and develop new growth markets, for example through e-mobility, micro mobility and 
electric buses together with new mobility services.  
 
Volkswagen is specifically seeking to interact with cities at the ITS in Singapore (21 – 25 October 
2019) to fine-tune its own intelligent mobility solutions to the needs of urban areas. The 
Volkswagen Group is a pioneer in e-mobility. Some 70 new electric cars are to be launched over 
the next ten years. Throughout the Group, Volkswagen is working on solutions for electric micro 
mobility to transport people – for example, with SEAT’s eXS KickScooter or Volkswagen’s 
Cityskater – thus taking electrification beyond the traditional automobile business. And the Cargo 
e-Bike from Volkswagen Commercial Vehicles offers a micro mobility solution for goods transport.  
 
In the public transport sector, Scania and MAN will be offering municipalities electric buses such 
as MAN New Lion‘s City E and Scania’s Citywide LF electric bus from the end of 2020. The 
Volkswagen Commercial Vehicles range already features the e-Crafter1, which will be joined from 
early 2020 by the ABT e-Caddy2 and the ABT e-Transporter once the ABT Sportsline goes electric. 
 
The Volkswagen Group is creating modern mobility-on-demand solutions such as MOIA’s electric 
ride-hailing offering and WeShare’s electric car sharing service to solve the problems caused by 
congestion and the shortage of space in cities. In addition, ŠKODA has launched the pilot 
operation of BeRider, its electric scooter sharing service, in Prague. 
 
New services also improve the networking of mobility options. In Prague’s city center, customers 
can put together their individual mobility mix of bus, tram, metro, rental bike, taxi and ride-
hailing to suit current traffic conditions with the help of ŠKODA‘s CityMove app. The app also 
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provides support for finding parking spaces, and features a payment gateway that processes 
transactions for all services. 
 
With its strategy known as Together 2025+ “Shaping Mobility – for generations to come”, the 
Group sees itself as a partner for cities and a provider of solutions for futureproof, efficient, silent, 
safe and sustainable individual mobility. To that end, Volkswagen has already initiated twelve city 
partnerships. These include collaborations with other Volkswagen sites such as Hanover or 
Wolfsburg in Germany as well as international locations such as Prague, Barcelona or Hefei in 
China. Volkswagen maintains a particularly close city partnership with Hamburg, which is why 
the Volkswagen Group will be supporting the Hanseatic city to host the 2021 ITS World Congress. 
 
 
1e-Crafter: power consumption, kWh/100 km: combined 21.54; CO₂-emissions combined, g/km: 0; efficiency 
class: A+. 
 
2e-Caddy: The vehicle is not yet available for sale in Europe. 
 
 
 
 
   

 Volkswagen AG 

Head of Corporate Communications  

Contact Dr. Marc Langendorf  
Phone +49-53 61-9- 344 74 

E-mail marc.langendorf@volkswagen.de | www.volkswagen-newsroom.com    

       
   

 Volkswagen AG 

Deputy Head of Corporate Communications   
Contact Dr. Christoph Ludewig 

Phone +49-53 61-9-875 75 

E-mail christoph.ludewig@volkswagen.de | www.volkswagen-newsroom.com 

       
 
 
 

http://www.volkswagen-newsroom.com/
https://www.twitter.com/vwgroup_en
https://www.youtube.com/volkswagengroup
http://navigator.volkswagenag.com/index.html?lang=en_GB
https://www.instagram.com/vwgroup_official/


 

  

PAGE 3 OF 3 
 

 

About the Volkswagen Group: 

The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile 

manufacturers and the largest carmaker in Europe. The Group comprises twelve brands from seven Europan 

countries:  Volkswagen Passenger Cars, Audi, SEAT, ŠKODA, Bentley, Bugatti, Lamborghini, Porsche, Ducati, 

Volkswagen Commercial Vehicles, Scania and MAN. The passenger car portfolio ranges from small cars all the 

way to luxury-class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles sector, the 

products include ranges from pick-ups, buses and heavy trucks. Every weekday, 664,496 employees around 

the globe produce on average 44,567 vehicles, are involved in vehicle-related services or work in other areasof 

business. The Volkswagen Group sells its vehicles in 153 countries. 

 

In 2018, the total number of vehicles supplied to customers by the Group globally was 10,8 million (2017: 

10,7 million). The passenger car global market share was 12.3 per cent. In Western Europe 22.0 per cent of all 

new passenger cars come from the Volkswagen Group. Group sales revenue in 2018 totalled €235.8 billion 

(2017: €231 billion). Earnings after tax in 2017 amounted to €17.1 billion (2017: €11.6 billion). 


