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Volkswagen supports nonprofit “42Wolfsburg”
programming school

¢ Volkswagen is donating €3.7million in the first year and two million annually for the
following years

e Gunnar Kilian: “We are breaking new ground in IT education in Germany in cooperation with
42Wolfsburg e.V. and its ‘42Wolfsburg”’

e 600 students are to train for the jobs of the future in a peer-to-peer learning environment in
Wolfsburg’s Markthalle

¢ Innovative education concept based on self-directed learning with no teachers and no formal
classes

Wolfsburg, July 24, 2020 - Volkswagen is supporting the construction and operation of a free
programming school in Wolfsburg. The association called “Verein 42Wolfsburg e.V.” is
setting up an IT hotbed called “42Wolfsburg” in cooperation with the private, nonprofit Ecole
42 based in France. It is planned to open the coding school in Markthalle Wolfsburg in early
2021. Volkswagen will be donating €3.7 million in the first year, and a further two million
euros annually in the following years. Next year, up to 600 students are already expected to
be training in Wolfsburg’s Markthalle under an innovative learning concept with no teachers
or formal classes. They will learn their skills under a peer-learning concept.

Demand for well-trained IT specialists is growing as

digitalization advances. That is why Volkswagen is
? supporting the development of the innovative
programming school. The Board Member for Human
‘ | WOIbeU rg Resources, Gunnar Kilian, said: “We are breaking

new ground in IT education in Germany in

cooperation with 42Wolfsburg e.V. and the

42Wolfsburg IT hotbed. The digital transformation
at Volkswagen and in Germany needs experts who can solve problems with creativity and
commitment. That is why the selection process for 42Wolfsburg is not based on academic
qualifications, but on talent and motivation. Graduates of the Ecole 42 programming school and its
international branches are much sought-after in the IT industry thanks to their excellent practical
skills.”
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Klaus Mohrs, Mayor of the City of Wolfsburg, commented: “I am delighted that 600 young people
will be educated in our Markthalle in future. The central location very close to the main railway
station and downtown Wolfsburg is ideal. | very much welcome the fact that the students are
selected based on motivation rather than academic qualifications or social and cultural origin.”

Like Ecole 42 in Paris, candidates applying for the tuition-free places at 42Wolfsburg do not need
school or university qualifications and selection is not based on age, gender or origin. The
pedagogical concept differs from that practised at conventional colleges: The programmers of
tomorrow are schooled without teachers or formal classes, instead they are educated in a peer-to-
peer learning environment and through ever more complex projects. The peer-learning principle
encourages practice-oriented learning, where students learn from and with one another. This
encourages the professional development of both lifelong learning skills and social competence. The
school is open 24/7 and offers students a hardware lab, a kitchen, communal rooms and rest areas in
addition to the IT learning environment. With its donation, Volkswagen is supporting this very new
and innovative approach that is to complement the higher education landscape in the field of IT.

Talent and motivation are what count in the Ecole 42 selection process. To qualify for entry, student
must first pass an online aptitude test that enables them to take part in one of the four key selection
processes involving practice-oriented projects on campus. The best candidates from this stage,
known as the “piscine”, are offered a place at Ecole 42 to train over a period of three to five years. The
“piscines” for 42Wolfsburg are scheduled for January, February and March, so that training, initially
with 150 students, can start in May 2021. It is hoped to register 600 students during the course of
2021.

Managing Director of 42Wolfsburg will be Dr. Max Senges, who has in-depth professional experience
in both research and teaching, and worked with Google in Berlin and Silicon Valley for ten years. The
school’s sponsoring body is 42Wolfsburg e.V.

The IT school established in 2013 is headquartered in Paris. Ecole 42 now has campuses at 33
further locations worldwide, including California, Finland, Netherlands, Brazil, Indonesia, Armenia,
Japan, Jordan, Columbia, Spain, Canada, Italy, South Korea, Thailand, Malaysia, Australia, Belgium,
Russia and Morocco. There are some 10,000 Ecole 42 students worldwide.
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About the Volkswagen Group:

The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile manu-
facturers and the largest carmaker in Europe. The Group comprises twelve brands from seven European coun-
tries: Volkswagen Passenger Cars, Audi, SEAT, SKODA, Bentley, Bugatti, Lamborghini, Porsche, Ducati,
Volkswagen Commercial Vehicles, Scania and MAN. The passenger car portfolio ranges from small cars all the
way to luxury-class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles sector, the
products range from pick-ups to buses and heavy trucks. Every weekday, 671.205 employees around the globe
produce on average 44,567 vehicles, are involved in vehicle-related services or work in other areas of business.

The Volkswagen Group sells its vehicles in 153 countries.

In 2019, the total number of vehicles delivered to customers by the Group globally was 10.97 million (2018:
10.83 million). The passenger car global market share was 12.9 percent. Group sales revenue in 2019 totalled
EUR 252.6 billion (2018: EUR 236 billion). Earnings after tax in the fiscal year now ended amounted to EUR
14.0 billion (2018: EUR 12.2 billion).
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